
UNIVERSITAS ESA UNGGUL 

63 

DAFTAR REFERENSI 

[1] P. S. Hasugian, “Perancangan Website Sebagai Media Promosi Dan 

Informasi,” J. Inform. Pelita Nusant., 2018. 

[2] L. Park, J. Yu, S. Yu, and L. Liao, “Search engine optimization for category 

specific search results,” Google Patents, 2015. 

[3] M. K. Mittal, N. Kirar, and J. Meena, “Implementation of Search Engine 

Optimization : Through White Hat Techniques,” in Proceedings - IEEE 2018 

International Conference on Advances in Computing, Communication 

Control and Networking, ICACCCN 2018, 2018, doi: 

10.1109/ICACCCN.2018.8748337. 

[4] S. Aswati and Y. Siagian, “Model Rapid Application Development Dalam 

Rancang Bangun Sistem Informasi Pemasaran Rumah (Studi Kasus : Perum 

Perumnas Cabang Medan,” J. Sesindo, 2016. 

[5] A. Shenoy and A. Prabhu, Introducing SEO. 2016. 

[6] H. Artanto and F. Nurdiyansyah, “Penerapan SEO (Search Engine 

Optimization)  Untuk Meningkatkan Penjualan Produk,” JOINTECS 

(Journal Inf. Technol. Comput. Sci., 2017, doi: 10.31328/jointecs.v2i1.409. 

[7] S. Krrabaj, F. Baxhaku, and D. Sadrijaj, “Investigating search engine 

optimization techniques for effective ranking: A case study of an educational 

site,” in 2017 6th Mediterranean Conference on Embedded Computing, 

MECO 2017 - Including ECYPS 2017, Proceedings, 2017, doi: 

10.1109/MECO.2017.7977137. 

[8] Rakesh Kumar and S. Saini, “A Study on SEO Monitoring System Based on 

Corporate Website Development,” Int. J. Comput. Sci. Eng. Inf. Technol., 

2011, doi: 10.5121/ijcseit.2011.1204. 

[9] W. A. Triyanto and N. Susanti, “Optimasi Meta Tag HTML Untuk 

Meningkatkan Search Engine Optimization ( SEO ) Pada Website E-

Commerce UMKM,” Netw. Secur., 2017. 



UNIVERSITAS ESA UNGGUL 

64 

[10] C. Heiler, “How To Understand SEO,” Landsc. Manag., no. October, pp. 

2012–2014, 2012. 

[11] S. Zhang and N. Cabage, “Search engine optimization: Comparison of link 

building and social sharing,” J. Comput. Inf. Syst., 2017, doi: 

10.1080/08874417.2016.1183447. 

[12] M. Faoury, T. Upile, and N. Patel, “Using Google Trends to understand 

information-seeking behaviour about throat cancer,” J. Laryngol. Otol., 

2019, doi: 10.1017/S0022215119001348. 

[13] A. A. Alalwan, N. P. Rana, Y. K. Dwivedi, and R. Algharabat, “Social media 

in marketing: A review and analysis of the existing literature,” Telematics 

and Informatics, vol. 34, no. 7. 2017, doi: 10.1016/j.tele.2017.05.008. 

[14] D. D. S. Fatimah, A. D. Supriatna, and R. Kurniawati, “Design of personnel 

information systems using rapid application development method,” in 

MATEC Web of Conferences, 2018, vol. 197, doi: 

10.1051/matecconf/201819703016. 

[15] Y. S. Bahcecik, S. S. Akay, and A. Akdemir, “A Review of Digital Brand 

Positioning Strategies of Internet Entrepreneurship in the Context of Virtual 

Organizations: Facebook, Instagram and Youtube Samples,” in Procedia 

Computer Science, 2019, vol. 158, doi: 10.1016/j.procs.2019.09.083. 

[16] N. Krstić, “Does Google Favour its own Platforms in Search Visibility?,” 

2020, doi: 10.15308/finiz-2020-137-141. 


